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IIpu BBHIIONHEHUH 3aJaHUH C KPaTKUM OTBETOM BIMINIUTE B IIOJE UL OTBETa LU(PY, KOTOpas COOTBETCTBYET HOMEPY IPABUIBHOTO OTBETA,
WM 9UCIIO0, CIIOBO, TOCIIEI0BAaTeNbHOCT OyKB (ci10B) M mudp. OTBET cliemyeT 3amuchBaTh 6e3 MpoOenoB U KaKUX-TH00 JOMOTHHTEIbHBIX
CHMBOJIOB. Tak KaKk Ha 9K3aMEHE PacIO3HaBaHHE anocTpoda B OIaHKaX OTBETOB OyAeT 3aTpyAHEHO, 3alMCHIBAiiTe OTBET B MONHOH (opwme,
nanpumep: donotknow, BMecto don'tknow.

B 3amanusx, e Hy)KHO YCTaHOBHTH COOTBETCTBHE MEXIY ABYMs CTONOIAMH, OTBET 3aIlHINNTE B BHAE codeTaHHs OykB U nudp, codronas
a(aBUTHYIO MOCIIEAOBATENFHOCTh OyKB JICBOTO CTONONA. HekoTopsie maHHBIC IPAaBOrO CTONOLA MOTYT HCHOJIB30BATHCS HECKOIBKO pa3 MM
He ucroinb3oBarkest Boodie. Hanpumep: A1B1B4172.

Ecmn BApHUAHT 3aJaH YYHUTCJIIEM, Bbl MOXETE BIIMCATh WJIM 3arpy3uTb B CUCTEMY OTBCTHI K 3aJlaHUSIM C PA3BEPHYTBIM OTBETOM. Yuurens
YBUAUT PE3YJIbTAThl BbIIIOJIHEHUS sauaﬂnﬁ C KpaTKUM OTBETOM U CMOXKET OLCHHUTL 3arpy’K€HHBIE OTBETBHI K 3alaHUSIM C Pa3sBEPHYTHIM
OTBETOM. BEICcTaB/IcHHBIE YuuTeiaeM GauTbl OTO6pa3ﬂTCH B Balllell CTaTHCTHKE.

1. BriGepure permKy-CTHMYI, HOIXOSIIYIO O CMBICITY K IIPEIOKEHHON OTBETHOH peIlIHKeE.

Yes, I'm afraid so.

1) I expect it will clear up later, 2) It looks like rain, doesn't it? 3) What a charming city Blackpool is!
4) He is a very intelligent man, isn't he?

2. TlpouwnTaiite npemiokeHus. BeiGepurte oquH U3 IPEUIOKEHHBIX BADHAHTOB OTBETA.

After several minutes of aerobic exercise, breathing continues to rise but at a... rate.

1) much more slower 2) much slower 3) more slower 4) most slowest
3. BBI6€pI/ITe OTBETHYIO PCIUIUKY, TOAXOASANIIYIO IO CMBICITY K HpeﬂHOX(CHHOﬁ PEIIINKE-CTUMYITY.

Could you hold the door for me, please?
1) It doesn’t matter. 2) Sorry, I’'m afraid I don’t. 3) Very much. 4) No, thanks, I can manage. 5) No problem.

A few years ago, a company called Space Marketing came up with a plan to send a mile-long advertisement into space. Using light
reflected from the sun, it would beam out a message as large as the moon that could be seen by every single person on the planet as it orbited
the Earth.

This would have been one advert that couldn't have been thrown out with the junk mail or switched off by remote control. (1)
Advertising standards agencies eventually decided not to allow Space Marketing to go ahead with their plans and they were forced to abandon
them, but not before several major companies had made serious enquiries about launching their logos into space.

Space may indeed be the final frontier for advertisers, because on Earth we are already surrounded by advertising wherever we are and
whatever we are doing. (2)  There are the promises of health and vitality on the cereal packet weate from this morning, for example, and
the ad that we saw on the side of the bus we caught to work. Most of the time, we are probably not even aware of these less obvious
advertising tactics, but that doesn't mean that they aren't effective. (3)__ You are in a packed cinema, watching the latest Hollywood
blockbuster. There are adverts before the film or during a break in the film, but are there any during the film? Well, look carefully at the make
of car your favourite actor is driving. And what about his watch? Can you see what brand it is? Chances are, you can, and the company that
owns the brand is likely to have paid thousands for it to appear in the film.

Whilst products are most often placed' in this way in movies and TV series, they also sometimes appear in music videos, video games,
plays and even books. (4)  You may not realise you are being influenced by a technique that sounds so simple, but advertisers consider
product placement to be a highly effective form of advertising. After all, they would not be willing to spend as much money as they do on it if
they didn't truly believe it worked.

In fact, associating products with cool, exciting lives seems to be one of the most common forms of advertising. (5)

And let's not forget the power of pure entertainment (6)  If the consumers are looking forward to the next 'episode' of an ad, once
again the product has become associated with something 'cool" and is therefore likely to See a considerable rise in popularity.

So, whether Space Marketing eventually succeeds in launching ads into space or not is perhaps a less important issue than it might seem.

4. IlpouwnTaiiTe TeKCT. 3amoIHUTE MPOIYCK (1) OXHUM U3 MPEIUIOKCHHBIX TEKCTOBEIX ()parMeHTOB.

1 — Apart from the obvious adverts that we see every day on TV, on billboards and in newspapers and magazines, there is a whole 'other
world' of advertising messages fighting for our attention.

2 — However, this is a truly inescapable form of advertising.

3 — To advertising executives and agencies, it would have cen 'a dream come true'.

4 — Take 'product placement', for example.

D1 2)2 3)3 4)4
5. IlpouwnTaiiTe TEKCT. 3aOIHUTE MPOIMYCK (2) OXHUM U3 MPEUIOKCHHBIX TEKCTOBBIX ()parMeHTOB.

1 — Apart from the obvious adverts that we see every day on TV, on billboards and in newspapers and magazines, there is a whole 'other
world' of advertising messages fighting for our attention.

2 — However, this is a truly inescapable form of advertising.

3 — To advertising executives and agencies, it would have cen 'a dream come true'.

4 — Take 'product placement', for example.

D1 22 33 44
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6. IIpounTaliTe TeKCT. 3amOIHUTE MPOMYCK (3) OHUM U3 IIPEUIOKCHHBIX TEKCTOBBIX ()parMeHTOB.

1 — Apart from the obvious adverts that we see every day on TV, on billboards and in newspapers and magazines, there is a whole 'other
world' of advertising messages fighting for our attention.

2 — However, this is a truly inescapable form of advertising.

3 — To advertising executives and agencies, it would have cen 'a dream come true'.

4 — Take 'product placement', for example.

1 2)2 3)3 4)4
7. IlpouuTaiiTe TEKCT. 3aOIHUTE MPOIYCK (4) OXHUM U3 MIPEUIOKCHHBIX TEKCTOBBIX ()parMeHTOB.

1 — To a certain extent, this would not change a thing.

2 — The hope is to convince people to believe that if they can have the products, then they can have the cool, happy lifestyles of their
heroes, too.

3 — Nowadays, many TV adverts have become more like soap operas with a series of humorous adventures complete with their own
cast.

4 — Some advertising companies even employ 'cool hunters' or marketing professionals to find out for them exactly what young people
find cool.

D1 22 33 44

§ 1. 'Hollywood' is a household name. This small district is the centre of the American film industry and the source of over 2.6 billion
yearly cinema ticket sales. Most of the films we watch come straight out of Hollywood. But have you ever heard of 'Bollywood'? It is the
name given to the Hindi language film industry based in Mumbai, India. Contrary to popular belief, it far outperforms Hollywood. Last year
alone, over 1000 films were produced and 4 billion cinema tickets were sold, showing that Indian cinema is far more powerful than people
think.

§ 2. Many likely Bollywood fans are often concerned that they will not be able to understand the language used in the films. But there is
no need to worry. Although the scripts have historically been written in Hindi, more and more films use the English language, showing India's
respect for the languages that make up its culture. You will also find that most films come with English language subtitles.

§ 3. So what do you get out of a Bollywood film? It is difficult to define a film as belonging to a certain category, because there is no
such thing as a typical Bollywood film. The plots can focus on the drama of a love triangle, but they can also be packed with laugh-out-loud
comedy or edge-of-your-seat action. The only guarantee is that a Bollywood film won't end without several catchy song and dance routines.

§ 4. Many Bollywood films are over three hours long. Some people might think that this is too long, but there is a good explanation. The
film companies say the aim is to give you, the audience, your 'money's worth'. If you are going to spend good money on a ticket, the film
should be really exciting.

§ 5. There is no shortage of aspiring young actors and actresses hoping to get a role in the next blockbuster. Big shot movie producers
and casting agents are always looking out for new talent. India has its own Brad Pitts and Angelina Jolies — spectacular actors who ensure
you have a truly enjoyable viewing experience!

§ 6. Shilpa Shetty is the perfect example of a Bollywood megastar. A picture of beauty and raw acting talent, she has achieved success
beyond the borders of India, most notably in the UK following her appearance on the 'Celebrity Big Brother' TV series. Since then she has
turned down roles in several British TV shows. Instead, she has returned to Mumbai and continues to shoot films in the land that made her a
star.

§ 7. Once you get into Bollywood, you'll never want to stop watching.

8. IIpounTaiite TekcT. OTBETHTE HA BOIPOCHL.

What does the writer say is 'contrary to popular belief'?

1) That more Hollywood films are sold than Bollywood films. 2) That more Bollywood films are sold than Hollywood films.
3) That there are more Hollywood performances each year.

9. IlpouuTaiite TekcT. OTBETHTE HAa BOIPOCHL.

‘What does the writer say about the language spoken in the films nowadays?

1) Many can't understand the language and miss out on them. 2) They have always been in Hindi and this will continue.
3) They increasingly use the English language.

10. IIpouuTaiite TeKCT. OTBETHTE HA BOIIPOCHI.

‘What does the writer think is a common element of a Bollywood film?

1) Comedy scenes. 2) Action scenes. 3) Musical sequences.

Attitudes towards shopping have changed dramatically over the last decade or so. Some people argue that we have (1) ... a society of
consumers, and that nothing but spending money (2) ... us happy. On the other (3) ..., anyone who has worked hard to (4) ... money surely has
the right to spend it on whatever they wish. Provided that we are prepared to save enough of our money for a rainy day, there seems little
wrong with using the rest to (5) ... for things that (6) ... us pleasure. The delights of shopping are all too obvious. Attractive displays of food
on supermarket shelves, and clothes which look fantastic on shop window models, tempt customers to part with their money, even if they do
not actually need the goods they are buying. The real question is: would we all be happier if we were (7) ...? The answer is probably that we
can be just as happy with money as we can without it. ERRA, what we should do is (8) ... an effort to return to the things that really (9) ... in
life and share what we have worked so (10) ... to get with others less fortunate than ourselves.

11. TIpouwnraiite TeKkcT. BpiOepuTe OAMH U3 NPEIUIOKEHHBIX BAPHAHTOB OTBETA. 3aroIHUTE Tporyck (1).

1) begun 2) become 3) gone 4) turned
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12. IIpouwuraiite TexcT. Boibepute OMH U3 IPEATOKEHHBIX BAPUAHTOB OTBETA. 3aMOIHUTE IPOILYCK (2).
1) makes 2) does 3) changes 4) fills

13. TIpouwmraiite TeKcT. BeIOepuTe ONMH U3 MPEUIOKCHHBIX BAPHAHTOB OTBETA. 3arOIHUTE Mpomyck (7).

1) needless 2) useless 3) priceless 4) penniless

Egypt's prehistoric sites are at risk from tourism. Experts believe that if urgent measures (1) ..., no prehistoric sites in Egypt (2) ...
unharmed. Many prehistoric sites in the desert have already been lost to development projects. Now tourists (3) ... the country's remaining
prehistoric sites faster than scientists can save them. In the far southwest of the desert is the "Valley of Pictures'. Two main caves in the
valley (4) ... hundreds of paintings that date from between 7000 and 5000 BC. According to archaeologists, tourists (5) ... water over the
figures to make them easily visible. Water (6) ... the surface of the paintings to break off in small thin pieces. "The paintings (7) ... in no time,
says one expert. He adds: "The desert is under threat. This area has to be conserved."

14. IIpouuraiite TexkcT. BoiGepuTe OMH U3 IPEATOKEHHBIX BAPUAHTOB OTBETA. 3alOIHKUTE IPOIrycK (1).

1) won't take 2) don't take 3) aren't taking 4) aren't taken

15. Ilpouuraiite Tekct. Boibepure onuH U3 NpeyIoKEHHBIX BAPUAHTOB OTBETA. 3al0JIHUTE MPOIyCK (4).

1) are contained 2) contain 3) have been contained 4) had been contained

16. IlpoumnTaiiTe TeKCT. BIOCpHUTE OMH M3 MTPEATIOKSHHBIX BApHAHTOB OTBETA. 3AIOIHHUTE MPOIYCK (6).

1) was caused 2) is caused 3) causes 4) has been caused

17. IlpounuTaiite Tekct. Boibepure onuH U3 NpeyIOKEHHBIX BApPUAHTOB OTBETA. 3al0JIHUTE MPOIyck (7).

1) will be destroyed 2) destroy 3) have destroyed 4) are destroying

§ 1. If you've ever thought that talking to someone was a waste of breath, you might be comforted to know that in some cases you are
right — the words we utter have very little effect on people compared with how we say them and what we are doing when we say them.

§ 2. Recent research has shown that in a presentation before a group of people, 55 per cent of the effect on the audience is determined by
the body language of the speaker, 38 per cent by their tone of voice and only 7 per cent by the actual content of what is being said. Body
language speaks louder than words.

§ 3. So can performance and communication skills really be improved? It would appear so, according to Neuro-Linguistic Programming,
or NLP, which was developed in the 1970s by therapist Richard Bandler and linguistics professor John Grinder. They asked: "What makes the
difference between someone who is competent at something and someone who is excellent?" They examined the behaviour of people
generally considered to be examples of excellence in their respective fields to identify what they were doing consciously (ocoznanno) and
unconsciously. Surprisingly, they discovered patterns of communication which all these high achievers were using to produce consistently
positive results. They found that they were able to copy these strategies and achieve similar success, so they developed a way of teaching
these skills to other people, a method they called Neuro-Linguistic Programming.

§ 4. They have discovered how people achieve mutual understanding, both consciously and unconsciously, by observing the body
language and voice patterns of the person they are talking to. If you're dealing with someone who is painfully shy, you're not going to make a
good connection by overwhelming them with your cheerfulness. By matching someone's behaviour we can gain their confidence, achieve a
good relationship and improve the quality of communication — in other words, we can get on someone's wavelength. NLP practitioners
claim anyone can learn how to do this, and quite quickly. NLP is all about taking one's unconscious, not very highly developed skills and
practising them consciously.

§ 5. Another powerful aspect of NLP is its use of positive thinking. We can become aware of the negative and turn it to the positive. Once
it is framed in a positive way as a goal, the brain can begin to cope with it and then apply itself to achieving that outcome. To put it another
way, if you don't know where you're going, it makes it harder to get there.

18. IIpounTaiiTe TEKCT U BEIOEPUTE BApHAHT OTBETA, COOTBETCTBYOLIUI €r0 CONCPIKAHUIO.

What has recent research into the way people speak shown?

1) Certain kinds of body language create distrust. 2) A person's tone of voice often does not match what they are saying.
3) Failure to communicate well has little to do with what you say.

19. IlpounTaiite TeKCT. BhInmuimTe MO J1Ba JIMIIHUX CI0BA B TOPSAKE UX MPEABIBICHUS B TEKCTE.

I’ve been studying French for six years and it’s still such quite difficult to understand native speakers, who often talk too quickly for me.
One thing I find it useful is watching French films, which I enjoy doing. The English subtitles help me to pick up the French dialogue.

20. IlepeBenure HAa AaHIIMHCKUI A3bIK (PParMEeHT NPEUIOKEHHS, ITAHHBINA B CKOOKaX.
You should (ropautscs) pride in your work.
21. IlepeBeanTe Ha aHIIMICKUH SA3BIK (HPArMEHT IIPEIOKEHHUS, JAaHHBIH B CKOOKaXx.

Susan will probably (ucnbiTeiBaTh) pride in wearing school uniform.
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It's hard to find a place to eat which satisfies the whole family. I remember my parents taking me as a child to the most (1) ... restaurant
they could find. They didn't think it was worth spending a lot of money on someone who had notable manners. Today the choice of
restaurants is so great, however, that total (2) ... is rare. It's difficult to explain exactly what I am looking for in a restaurant. It's certainly
not (3) ... surroundings, although I must admit that I'm usually (4) ... to go into a place that looks dirty.

22. IIpouwnraiite TekcT. BriOepuTe noaxoasiiee Mo CMbICIy CJIOBO U3 NMPEVIOKEHHBIX. B OTBET 3amuiiTe cJIoBo B ToW Gopme, B KOTOPOit
OHO JIOJDKHO CTOSITh B MpeIoKeHUH. [IOMHUTE, Y4TO KaXK10€ CIOBO MOXKET OBITh HCIOJIb30BAHO TOJBKO OAMH pa3 M 4YTO 3aJaHHYIO0 (GopMy
CJI0Ba HEOOXOANMO U3MEHHUTB. 3aIOJHUTE MPOITycK (1).

WILL, DISAPPOINT, EXPENSE, LUXURY

23. IIpouwnraiire Tekct. BriOepuTe noxxoasuiee o CMbICIy CJIOBO U3 MPEIOKEHHBIX. B OTBET 3amuiure caoBo B ToW Gopme, B KOTOPOit
OHO JIOJDKHO CTOATH B IpeIoxkeHnH. [IoMHHUTE, 9TO KaXKIO€ CIOBO MOXKET OBITh MCIOIB30BAHO TOJNBKO OJWH Pa3 M UYTO 3aJaHHYIO (HopMy
CJI0Ba HEOOXOAUMO U3MEHUTH. 3aIllOJIHUTE MIPOIYCK (2).

WILL, DISAPPOINT, EXPENSE, LUXURY

24. Tlpouwnraiite TekcT. BriOepuTe MoaxoAsIIee Mo CMBICIY CJIOBO U3 NMPENIOKEHHBIX. B OTBET 3amuiiTe cjaoBo B ToH GopMme, B KOTOPOit
OHO JIOJDKHO CTOSITh B MpeIoKeHUH. [IOMHUTE, U4TO KaXKA0€ CIOBO MOXKET OBITh HCIOJIb30BAHO TOJNBKO OAMH pa3 M 4YTO 3aJaHHYIO0 (HOpMy
cJI0Ba HEOOXOAMMO M3MEHUTH. 3allOTHATE MPOIYCK (3).

WILL, DISAPPOINT, EXPENSE, LUXURY

25. Ilpouwnraiite TekcT. BeiGepure moaxonsiee Mo CMBICIY CIOBO U3 NIPEUIOKEHHBIX. B 0TBeT 3amummTe c10Bo B Toi opme, B KOTOPOit
OHO JOJKHO CTOATH B NpeaioxeHuu. IIoMHUTE, UTO KaK[oe CIOBO MOXET ObITh MCIIOIBb30BAaHO TOJIBKO OJMH Pa3 U YTO 3ajJaHHylo (opmy
CJI0Ba HEOOXOMMO N3MEHUTD. 3aIOJHUTE TIPOIYCK (4).

WILL, DISAPPOINT, EXPENSE, LUXURY

. Have you ever heard of Shinsegae? And do you know what does the word means? Well, Shinsegae
. is the world’s largest department store and there is located in South Korea. The word means "New
. World". In this enormous twelve-floor building where you can find everything from shops, travel

. agencies and beauty salons to ice rinks and cinemas. If you are keen on these clothing which

is in fashion, there are much plenty of shops to choose from. If you can afford something really

. expensive, you should visit one other of the designer shops such as Louis Vuitton and Prada.

. Those of you who are unable to spend a fortune and are looking for a few bargain can visit

. the shops which are stock more affordable items of clothing for you to try on. Many people visit
9. Shinsegae, but it never feels overcrowded so it won’t take you else ages to get to the till (kacca)
10. to pay. And you can always pay in every instalments if you don’t have enough money on you.
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26. IIpouwnraiire Texct. 13 crpoku (8) Beinumure OJHO numHee cioBo.

1. ... conclusion, I would like to thank you all for your help.

2. Clare is very optimistic ... her chances of winning a gold medal.

3. The variety of accommodation available ranges ... a studio flat to a four-bedroomed house.

4. This flat has a bigger living room than the other one we saw, but I’'m afraid ... of them has cable TV.
5. The first cheese ... probably made in Asia around four thousand years ago.

6. A chameleon is a kind of lizard ... skin changes colour to match the colour of its surroundings.

27. Ilpouwnraiire npeanoxenue 1. 3anomuure npomyck Toabko OAHNM cinoBom, noxxoadmum mo cMeiciy. CloBO JOIKHO COAEPKATh
He Gosee 15 cuMBOJIOB.

28. IIpouwnraiire npeanoxenue 2. 3anomHure npomyck Toabko OAHWM cnoBom, noaxoadmum mo cMeiciy. ClIoBO JOIKHO COAEPKATb
He 6osee 15 cMMBOIIOB.

29. IIpouwnraiire npeanoxenue 3. 3anonuute npomyck Toabko OJAHUM cnoBom, noxxoasmum mo cMeiciy. CIOBO JOIKHO COAEPKATH
He Gosee 15 cuMBOJIOB.

30. IIpouwraiite npennoxenue 6. 3anonuure mnpomyck Tonbko OJJHUM crnoBoM, moaxosiumM 1o cMmbicay. CI0BO TODKHO COAEPIKaTh
He Gosee 15 cuMBOJIOB.

. The Internet became much available to the public in the 1990s. In 1994, the Stanford

. Federal Credit Union was the first bank in the world to offer it’s online Internet banking.
. By 1995, people around the world were starting themselves to have the Internet in

their homes. The Internet in those days which was very slow because they had to

use it a dial-up connection. The computer needed to use a telephone line and sent

. every noisy signals like a fax machine does. One of the problems was that if you

. were using the Internet, you couldn’t then to make or receive phone calls. Over

. the years, the Internet has became faster and faster as there was no need to use

9. the telephone line for the Internet. Today, the Internet connects either computers

10. and other gadgets in a network millions of times very bigger than the original one.
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31. Ilpouwnraiite Texct. 13 crpoku (1) Beimumure OHO numaee cnoso.

32. IIpouwnraiire Tekct. M3 crpoku (2) Bemumure OJHO numaee ciioBo.
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33.

34.

3s.

36.

37.

38.

39.

40.

Ipouwuraiite Texct. U3 crpoxu (3) Bemumute OJHO numsee cioso.
[Ipountaiite Texct. U3 crpoku (4) semmumute OJHO numHee cioBo.
[Ipouwnraiire Texct. U3 ctpoku (5) Beinumure OJHO numnee cioBo.
INpouwuraiire Texct. U3 crpoku (6) Bemmumute OIHO numnee cioso.
IIpountaiite Tekct. U3 crpoku (7) semmumute OJHO numrHee cioBo.
Ipouwuraiite Texct. U3 crpoxu (8) Bemmumute OIHO numnee cioso.
Ipouwnraiire Texct. M3 crpoku (9) Bemmummre OJHO numnee ciioso.

IIpouwnraiire Texct. 13 ctpoku (10) Beimumure OJJHO numinee cioso.
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